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摘要
基于对三份爱沙尼亚知名&#12103;报（即Postimees， Eesti P&auml;evaleht和
&Otilde;htuleht）的分析，本&#12098;研究
了爱沙尼亚的公共媒体对中国的认知。本&#12098;借鉴了建构主义理论和媒体框架
理论，论述了新
闻&#12079;作者对信仰，&#12189;份和认知的贡献。此外，&#12068;国的新闻实践
也会影响新闻媒体的倾向。本
&#12098;采&#12132;了媒体框架分析，解读2013-2016年上述三份&#12103;报中有
关中国的、最为凸显的“新闻框
架”。本&#12098;发现，总体&#12157;&#12180;，爱沙尼亚的公众舆论在某些问题
上，对中国的认知是负&#12207;的。
同时，本&#12098;认为，爱沙尼亚的意见领袖并未对中国给予&#12188;够的关注。
由此，本&#12098;得出的结论
是，爱沙尼亚公众对于中国是什么样的国家这个议题，存在许多模棱两可的认知。
在结尾部
分，本&#12098;针对如何改善中国在爱沙尼亚的形象，提出了&#12032;些建议。
关键词：爱沙尼亚；中国；认知；社会建构主义，框架分析。
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Abstract
This thesis examines Estonia’s public media perception of China in three
prominent Estonian daily
newspapers: Postimees, Eesti P&auml;evaleht and &Otilde;htuleht. Drawing from
the constructivist theory and
media framing theory, this thesis argues that journalists contribute to beliefs,
identities, and
perceptions. Furthermore, the journalistic practices of big countries also influence
the journalistic
predisposition. This thesis adopted media frame analysis to decode the most
prominent news frames
on China during 2013-2016 in the three aforementioned newspapers, and argues
that, in general
Estonian public opinion is rather negative toward China in certain categories.
Research found no
difference in the representation between the three publications. This thesis also
argues that China
does not receive enough attention in the minds of opinion leaders. A further
conclusion is that there
is a lot of ambiguity amongst the Estonian public over what kind of state China
is/will be. This
thesis will conclude by providing some suggestions to improve China’s image in
Estonia.
Keywords: Estonia; China; Perception; Social constructivism; Frame analysis
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